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Abstract 

The mainstream mass media have "power" over the exchange of information, with the potential to be a 

center for social change in the community. However, social media has emerged as a new force, which 

is considered to rival the mainstream mass media. This assumption is marked by a shift in people's habits 

related to using information technology. They are starting to use mobile phones as an alternative 

technology in accessing information. Furthermore, mobile phones have high flexibility and 

accommodate social media and other platforms. Therefore, this study aims to examine the existence of 

local television in Indonesia, which is experiencing the process of migrating broadcast systems from 

analog to digital and adaptation to other contexts as mentioned in media convergence. The purpose of 

this paper is to describe the potential diversity information during the penetration of the digital world very 

large. A study approach, which focuses on the information exchange in the mainstream mass media was 

used. This study using the social changes of Gerhard Lenski. Lenski, analysis provides three components, 

continuity, innovation, and extinction. Furthermore, secondary data that reviewed research results and 

journals were also used. The results showed that the emergence of social media provides a new 

alternative to society as a source of information that can "balance" the mainstream media power. It 

provides options for the public in making decisions regarding the correctness of information. 
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Introduction 
 

Similar to print mass media, it has been predicted that conventional broadcasting will disappear 

in the future. Some survived because of several other businesses outside the print mass media, or 

have switched the format to online. The main cause of the "dimming" on the printed mass media 

is a shift in accessing information from readers that were previously accustomed to printed form, 

then gradually shifted to digital. In some cases, journalism adapted to features in digital facilities 

as social media. (Laor & Galily, 2020) During its heyday, the mass media almost played a major 

role in society changes. Mainstream mass media, especially television stations, have a big 

influence in driving public opinion. In some cases, this great potential is misused, for example 

during the election process in Indonesia, several politicians or vice versa turn the mass media into 

a tool to obtain votes, and this means, it takes sides with certain interests. (Alamsyah, 2017). The 

mainstream media seems to hegemony in the information exchange on society, and it becomes 

the "selector" of messages to be conveyed to the public. Therefore, the mainstream mass media 

have "power" over the information exchange, with the potential to be central to social 

transformation in the community.  The Field Coordinator in the broadcasting structures and 

systems management (PS2P) of the Central Indonesian Broadcasting Commission, stated that 

television's dominance has been rivaled by other media, including smartphones. Moreover, the 

advertising industry did not grow, while there were more broadcast agencies. Following this 

statement, it can be concluded that viewers in the broadcasting world have increasingly 

switched their mediums. In the article published in 2017, it was reported that with the advent of 

many new media in the digital age, the advertising sector, which supports the television industry, 

has also started to stagnate. This means that the main source of operational financing for 

broadcasting is decreasing, and the revenues of mass media, television, and radio are certainly 

on the decline.The smartphones and tablets' popularity today has overtaken the television 

industry. Furthermore, some television and radio industries have opened channels that can be 

accessed through an internet by using a smartphone or tablet. In Taiwan, digital television 

customers are superior to conventional television customers. (Katherine Chen, 2019). The level of 

community satisfaction in the digital world is relatively high, (Prata & Oliveira, 2015). Besides 

opening channels, television programs are also often uploaded on social media, therefore the 

viewers can access their favorite programs through it. Therefore, articles it tries to to explain 

penetration media potential new in the context of the dissemination of information 
 

Method 
 

To understand the reality, this research apporaching by the theory of social changes referring to 

non-evolution theory of Gerhard Lenski. Lenski suggested that human societies develop following 

the natural environment and social change. The statement pertaining to the development of 

technology changes in people who also brought the, of the era of hunting and gathering to post-

industrialism. In this article, the community be seen in the context of post-industrialsm. The post 

industrial society characterized production activities to yield information that is made possible by 

the computer technology, the public was focused on management and the manipulation of 

information, whose production relies on computers and other electronic equipment. (Lenski, 2015) 

The concept of lenski in the context of social change refer to three key concepts, namely, 

continuity, innovation, and extinction. Continuity refers to the fact that although they change but 

have not changed elements in it. Innovation is about new ideas of the process of cultural diffusion, 

another and in this case whether people accept it. And extinction is the disappearance of 

cultures and society itself. 

 

 
Figure 1. Conceptual Framework 

Source: (Lenski, 2015) 
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To conclude, the study used secondary data, such as documents, legislation, reports, statistical 

data, literature studies, and others. (Mytton, Diem, & van Dam, 2018). The data were further 

analyzed according to the desk study tradition. Hence data collection method based on 

observations, interview, (Mulyana & Solatun, 2013) and the literature study. (Moleong, 2017) 

Interview conducted over a method of survey respondents in 107 among milenial across town 

and district Bogor. Then to furnish, analysis the writer also study literature in the documents as jurnal-

jurnal, mass media, and others. Secondary data analysis methods, as a follow-up of existing sets, 

create interpretations, conclusions, or additional knowledge, which differ from, what has been 

presented in the previous study, either as a whole or only the main findings. (van Thiel, 2018).  

 

Result and Discussion 
 

In early March 2020, Indonesians were shocked to learn that two people had been exposed to 

the coronavirus in the Depok region, West Java. Based on mass media reports, this news was first 

disclosed by the Regional Secretary of Depok City. The information was obtained from an expert 

staff of the Health Ministry on Sunday night, March 1, 2020. The mayor of Depok, held a press 

conference on March 2, where it was reported that two citizens had a positive assessment of 

COVID-19 or coronavirus and still undergoing intensive care at the Sulianti Saroso Infectious 

Disease Hospital. At the press conference, it was further revealed that around 50 more people 

were indicated to have contracted the virus. These two people are nurses at Mitra Keluarga 

Hospital, which was the first to treat a COVID-19 positive patient. The emergence of two corona 

cases in Indonesia suddenly made Indonesians panic, especially those that live close to the 

location. The public panic became evident in the increasing number of requests for masks in the 

market. Furthermore, masks suddenly became difficult to obtain, and several shops stated that 

their stock was running out. Therefore, it is very expensive and the price has increased upto 10 

times on some e-commerce platforms, where 1 box is sold for Rp. 900,000. Due to the above 

events, it can be seen that the information dissemination is fast, and has a massive impact. Within 

a short period, or within two to three days after the news, some stocks of related commodities 

suddenly became difficult to find, and even though it was found, the price had increased many 

times over.  Currently, the information dissemination has indeed become fast, and the digital data 

development has made information channels for the public to increase rapidly. Therefore, news 

can be accessed from several channels, both through the mainstream and from alternative 

media. (Ahmad & Murad, 2020) Mainstream media in 2018 was 47,000 and consist of 2000 print 

media, 674 radio stations, 523 televisions, and the rest was online. Therefore, it is understandable 

that the dissemination of information to the public is happening quickly, especially in Indonesia. 

Besides the mainstream media, many alternative have also emerged as a means of informing the 

public. Along with the rapid technology development, social media continues to metamorphose 

itself to become increasingly accepted by the public, and for example, Facebook is always 

adding features that may appeal to users. From initially providing only text and photo facilities, it 

has grown to add sharing facilities in the form of audio-visuals. Now, sharing techniques are also 

being developed by adopting several features from other social media. Users can communicate 

interactively and directly, moreover, there are many other interesting facilities, such as games, 

sending gifts, and others. These features make Facebook the most facilitated social media 

compared to others. In terms of advantages, social media has a greater reach than the 

mainstream since almost everyone can communicate without being limited by time and space. 

Provided there is an internet connection, communication can occur through social media. In 

addition, it allows users to interact with each other directly, and this means that the recipient's 

response can be received immediately by the communicator. It is different from mainstream 

media which has almost a one-way interacting function since it is difficult to know the response 

from communicators. Furthermore, social media characteristics tend to be more personal, while 

mainstream has institutional functions. From a regulatory perspective, social media has greater 

flexibility than mainstream. Although the government continues to make efforts to regulate 

communication systems that accommodate social media activities, even though the users are 

relatively flexible. Furthermore, the institutional characteristics of the mainstream media also make 

the information conveyed relatively longer because it should go through several “gatekeeper” 

stages or mutual agreement within the institution.  The convenience offered by the digital data 

feature makes information dissemination easier and most importantly can be accessed anytime 

and anywhere, and it greatly affects people's behavior. Based on the data presented (We Are 
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Social & Hootsuite, 2020), until January 2020, internet, smartphone and active social media users 

were 4.54 billion or 59%, 5.19 billion or 67%, and 3.80 billion or 49% of the total world population 

respectively. In the same data, it is also stated that the top five social media widely used by the 

community, are WhatsApp Messenger, Facebook, Wechat, and Instagram. It is undeniable that 

society, especially teenagers, uses social media as a means of seeking information, (Aillerie & 

McNicol, 2018). Meanwhile, in Indonesia, (We Are Social & Hootsuite, 2020), based on the total 

population of 272.1 million, internet, smartphone, and active social media users were 175.4 million 

or 64%, 338.2 million or 124%, and 160 million or 59% respectively. Furthermore, the top five most 

accessed social media are Youtube with 88%, then WhatsApp with 88%, Facebook with 82%, 

Instagram with 79%, and Twitter with 56%. Active social media users are dominated by people 

aged 25-34 years old with a male percentage of 20.6% and females at 14.8%. Then, for people 

aged 18-24 years old with a male percentage at 16.1% and female at 14.2%. In a survey 

conducted in 2019 on 107 students in Bogor, it was reported that about 86.9% of social media is 

mostly used to create awareness, and this result showed that information channels are increasing. 

In the context of mass communication, conventional media consisted of print, electronic, and 

online forms. All of these media have institutional characteristics or a collective form. Meanwhile, 

current developments now allow the dissemination of information by people. As on YouTube, 

which allows account owners to act as institutions. Social media usually contain content in the 

form of full broadcast or footage that have been displayed on television, and allow the public to 

enjoy the same program through other channels. Furthermore, some online platforms also have 

social media accounts and the content is more or less the same by providing links about different 

news. For example, kompas.com, which always uploads news links to content on Twitter, as well 

as some social media that offer conversation features such as Line. About 5:00 a.m., one morning, 

an 18-year-old teenager waked up from sleep. This has become a habit for him every day, 

therefore he is not late to campus which starts at 07.30 in the morning. When he woke up, the first 

thing he did was take the cellphone and open some applications. First, open WhatsApp and Line, 

as well as see some messages that have not been read before. After that, he explored his phone 

more deeply by opening Instagram and the number of likes was displayed based on the status 

uploaded last night. Furthermore, he replied to responses from followers, as well as viewed several 

uploads from accounts, and occasionally gave comments and likes. After Instagram, the next 

application was Facebook and this social media performs almost the same activities as Instagram. 

However on Facebook, sometimes he reads the latest news from the mainstream mass media 

which is linked on the page. With sufficient time, YouTube will also be accessed, to view the artist 

channel, or to watch television broadcast programs. Once all the social media has been 

checked, then he continues to the next activity, such as taking a shower. The activity of using 

cellphones did not stop there since he looked back on WhatsApp, Line, Facebook, and Instagram. 

Furthermore, he ordered online public transportation on the Gojek application to reach the 

campus and was accompanied by music on the cellphone while enjoying the trip. Then took 

some group photo with friends which will be uploaded on several social media. In class, he 

occasionally opens online stores such as Tokopedia, Bukalapak, and Lazada to see musical 

instruments. After school hours, the next activity is hanging out or spending time with friends around 

campus until 05.00 pm. Also, the trip back home is through online transportation, ordered through 

the phone.  Even after arriving home, the activities with the phone are not over yet, and luckily 

the parents provide wi-fi facilities to cover the quota or data packages. After Magrib prayer, while 

having dinner, the choice of application to run is Youtube. More or less, the activities performed 

are relatively the same, namely, watching idol vloggers, viewing television shows, seeing musical 

equipment reviews, and occasionally seeing TV news. Sometimes, he looked back at Whatsapp 

and Line to view several messages as well as other social media until bedtime. When these 

activities accumulate on average in a day, the cell phone is said to be checked every 15 to 20 

minutes. Nowadays, it is no exaggeration to assume that urban people have certain addictions 

to smartphones or cellphones. Based on a survey by the IDN Research Institute and Center 

(Institute, 2019), it was explained that millennial juniors aged 20-27 years old access the internet as 

much as 45%, through cellphones or personal computers. Meanwhile, there are 49% of millennial 

seniors aged 28-35 years old. The survey also shows that 79.5% of millennials update their status 

between 2 and 5 times per day. Therefore millennials cannot stay away from cellphones almost 

all the time. The number of Internet users in Indonesia increased by 10.12%, and as of April 2019, 

around 64.8%, or 171.17 million people of the total population were connected to the online 

networks (APJII, 2017). Based on this number, most of the users that have access to cyberspace 

are people between the ages of 15 and 19. In many formal and informal situations, cyber activity 
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has permeated many aspects and areas. There are many examples where various needs can be 

achieved through cell phones, such as in informal activities, including applications that offer 

games, sports, the latest recipes, social media, and others. During formal activities such as 

banking, cell phones provide alternative transactions without having to come to the bank and 

flexibility for customers to do business anywhere and anytime. Furthermore, related to companies 

in terms of looking for workers, it also can be conducted online. For several initial stages, the 

applicants can provide a job application letter and other necessary conditions by accessing the 

official website of the company. Paying taxes, social security, registering for hospital queues or 

schools, buying as well as selling transactions, and others can also be performed online. It seems 

that the phrase "the world is in your hands" has now become a reality. At a certain level, online 

facilities are considered to have greatly influenced human life by turning the virtual world into 

something real  (Marchant et al., 2017). The rapid increase in the use of social media is due to the 

following, (1) it provides more interactive features than mainstream media, (2) it provides a variety 

of uses according to user segments, and can, therefore, reach a wider audience, (3) it has 

independent regulations, and allows government intervention to regulate the information 

circulation, (4) it gives users the flexibility to become communicators because of its interactive 

nature, (5) the trust in mainstream media is decreasing. (Alamsyah, Amaliasari, & Satriani, 2018)  

Based on the above facts, it can be concluded that mainstream media now have very strong 

competitors. Even though the trust level is still low, the existence of social media indirectly changes 

the audience's habits in accessing information. These media are not the only source of information 

accessible to the public. Furthermore, it provides another alternative in receiving information from 

social media. Sometimes the mainstream quickly loses ground with social media for delivering 

information. For example, a tornado incident in Bogor City, West Java on Thursday afternoon, 

December 6, 2018, which was accompanied by heavy rainfall hit several areas and damaged 

dozens of houses as well as killing one victim. A few minutes after the incident, information, 

amateur photos, and videos spread on social media. When the incident was still ongoing and the 

rain was still heavy, the residents of Bogor City in different areas immediately discussed it while 

being alert in case of further occurrence. They continue to monitor it via social media, and the 

information began to spread on Whatsapp. The speed of information dissemination is quite high 

because everyone that receives an incident message from one group will generally spread it 

back to another. It is no surprise that everyone in Bogor knew about the incident within a second. 

After nearly three hours later, and the rain stopped, the incident finally appeared on the television 

mass media.  On several occasions, the source of mainstream news has been pulled multiple times 

from social media. As stated in the headline "The contents of SBY's tweets on Twitter after being 

insinuated do not help Prabowo-Sandi's campaign" in the mass media Tribunnews.com which was 

published on Thursday, November 15, 2018. The main source of News about Bogor Mayor Bima 

Arya's recovery from COVID-19 is social media. The greatness of social media has also inspired 

President Jokowi to use it as an effective medium of communication. For the need to reduce the 

impact of the corona outbreak issue or COVID-19 on the tourism world, the president dared to 

budget a fee of Rp. 72 billion for well-known or influential figures that are active on social media 

known as influencers or Buzzers. These buzzers will amplify several destinations which are expected 

to invite foreign tourists for vacation. This means that the President also views the great potential 

of social media as a means of disseminating information. Economically, several companies have 

turned to social media in promoting their products to the public. This means social media has 

become one of the high potential channels as a medium of connecting producers with 

consumers. A number of celebrities began to flock in social media, and even formed a special as 

well as a professional team to manage their publications. For example, the famous married couple 

Raffi Ahmad and Nagita Slavina formed the Rans Entertainment channel on YouTube. Also, Irfan 

Hakim formed the DeHakims channel on YouTube, and many people have become celebrities 

because of this platform. Active YouTube users work professionally and earn money as content 

filler. Atta Halilintar, for example, has been dedicated to uploading content on YouTube, and the 
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channel has more than 20 million subscribers across Asia. The opportunity for industry encourages 

other innovative people to take part in filling YouTube. Therefore, the network of social media is 

built between producers and customers and the result is that YouTube is packed with very diverse 

insightful shows. In addition, several television station programs also have accounts on YouTube. 

Their channels are filled with footage of programs that have been broadcasted on television, 

some even upload full shows. These television stations have a link, and the audience can enjoy 

shows that have not been watched on television. (Khan, 2017) Based on these examples, social 

media already has a certain place in society even though until now the mainstream still plays a 

dominant role in the context of information. This means that for the trust level, it has higher 

credibility than social media. However, social media has succeeded in providing new channels 

that are accessible to the public, and also have new options used as alternative channels for 

accessing information. Furthermore, it provides different perspectives beyond the mainstream 

media, where the information has its own “agenda-setting”. In this case, the democratizing  

 

information concept for society can be created (Hemsley, Jacobson, Gruzd, & Mai, 2018). 

Therefore, the hegemony of mainstream begins to collapse, amidst the social media invasion of 

society, and it will be difficult to shape public opinion according to their expectations. This means 

information diversity will arise when channels become very many. Meanwhile, people can choose 

information channels and have opinions consciously and according to their beliefs. It is no longer 

directed as in the heyday of mainstream media, which creates hegemony of information and 

tends to monopolize messages. 

 

Conclusion 
 

Based on data analysis, it can be concluded that social media appearances represent an 

alternative to human channels in communication and access to information sources. Furthermore, 

the negative effects arising from the use of social media are large, such as the credibility level of 

information, which tends to be weak. The positive impact is also great, such as, when the users 

are massive and interconnected, the spread of information on social media is faster compared 

to the mainstream. Unlike the mainstream which tends to be one-way, social media has a two-

way pattern of communication which makes this medium very interactive. From an economic 

point of view, social media can give hope to users to earn a lucrative professional income. 

Therefore, it is relatively more attractive to the public, and even several programs shown on TV as 

symbols of mainstream media fill the content. Referring to the theory of social changes of, lenski 

the reality has presented shows that the public was included in a category post-industrialism, the 

community is very familiar with the exchange of information. The economic and social politics and 

life generally influenced not only energy, but the exchange of information. Social changes can 



Alamsyah F, F, Sjuchro D, W, Karlinah S, and Agustin H. (2021). Exploring the Different Opportunities … 

197 

be reviewed from three components of lenski, as continuity, innovation, and extinction.  On the 

continuity, or the thing still attached at society itself was a necessity to information, that is how 

people still perceive that information is very important in supporting the main needs. While on the 

innovation, is on the development of access to information. Currently, the community will not only 

get information from sources of information conventional as, newspaper, radio and television. 

Social media at the moment, have a significant role in the exchange of information in the context 

of massive. Social media are the new innovations as a medium for exchanging information in 

human culture. In aspect of extinction, Some companies of traditional mass media are closed 

because of the community in access information then gradually change to better and modern 

innovation. The positive impact on society is the addition of information sources that will 

compensate with mainstream media. Therefore, it is no longer the dominant former of public 

opinion. During the heyday, the power was sometimes misused by certain interests. Information 

circulating on social media provides options for the public to be taken into consideration in 

deciding to agree or disagree with the correctness of information. 

 

Limitations and Study Forward 
 

The limitation of this study lies in the secondary data used, which was obtained from existing 

sources, such as research results and journals. Therefore, the description of the phenomenon is 

limited to the interpretation of these reference sources. This is different from using primary data, 

which was used to conclude. Furthermore, this study focuses on the existence of television stations 

during the migration of broadcast systems from analog to digital. However, the decline in 

existence was also influenced by the growth in mobile phones and social media use. Also, studies 

are very aware of the weakness in reviewing this issue since the reality presented is still shallow. 

Based on these weaknesses, this study suggests to quantitatively examine the potential of social 

media as an alternative that can compete with the conventional method in the context of 

information diversity.  
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