J REVIEW OF INTERNATIONAL GEOGRAPHICAL EDUCATION
ISSN: 2146-0353 o © RIGEO e 11(8), SPRING, 2021

The Impact of Intellectual Capital on the
Establishment of Ventures for Saudi Small
Entrepreneurs: GEM Data Empirical Scrutiny

Ali Saleh Alshebami* Abdullah Hamoud Ali Seraj
Applied College, King Faisal College of Business Administration, King Faisal
University, University
Alahsa, Saudi Arabia, 31982 Alahsa, Saudi Arabia, 31982
aalshebami@kfu.edu.sa aseraj@kfu.edu.sa

Corresponding author: Applied College, King Faisal University, Alahsa, Saudi Arabia, 31982
Email: aalshebami@kfu.edu.sa

Abstract

The study investigated the effect of intellectual capital on entrepreneurs' enfrepreneurial intenfion in
Saudi Arabia. It employed the 2016 General Entrepreneurship Monitor (GEM) data gathered by the
General Adult Population Survey (APS) from 4053 respondents in Saudi Arabia and analyzed it using
binominal logistic regression. The study revealed that networking (relationship with entrepreneurs),
opportunities recognition, knowledge, and skills positively impact entrepreneurs' entrepreneurial intention.
Owning and managing an enterprise surprisingly did not affect the respondents' entrepreneurial intention.
Furthermore, age reported a significant negative connection with entrepreneurial intfention, and gender
showed no effect. Finally, the education categories all revealed a negative impact on entrepreneurial
intenfion except for some secondary classes. The study adds contribution in the context of intellectual
capital and entrepreneurial intention. It also provides policymakers and other stakeholders directions on
the importance of intellectual capital in effecting enfrepreneurial intention. The study is limited to Saudi
Arabia's context only, and it includes merely a few items selected for measuring intellectual capital and
enfrepreneurship, which may hamper its generality. Future studies may focus on other contexts with
moderators and mediator variables.
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Infroduction

The continuous instability in the status of economies, particularly in the developing ones,
emphasizes the need to develop new policies that address significant economic challenges such
as unemployment and poverty. Lately, there has been a focus on researching new job
opportunities and improving people's standards through entrepreneurship, start-ups, and SMEs.
Entrepreneurship plays a crucial role in creating income-generating activities (Ahmad & Xavier,
2012), ultimately contributing to the economy's overall growth, productivity and maximizing social
welfare (Baumol & Strom, 2007). Regardless of their types, small businesses' establishment results in
the nation's growth (Arenius & Minniti, 2005). Despite the belief that entrepreneurship might
distinguish it from the traditional small and medium enterprises, they both have a common goall
of creating employment opportunities and filling a specific demand. On its side, entrepreneurship
promotes innovation, competition, technological changes, jobs and suggests a way out of the
poverty circle (Audretsch & Thurik, 2001).

Despite the significance of enfrepreneurship for economic development, it is yet to prepare
qualified entrepreneurs to benefit from the market's available economic opportunities. Successful
enfrepreneurs must be solid grounded with enough knowledge, qualifications, experiences, and
skills to form their human capital (A. S. Alshebami & Khandare, 2014; Zeghal & Maaloul, 2010). The
human capital of anindividual is part of their intellectual capital, which is believed to act as crucial
means for the success of businesses and for obtaining competitive business advantage, good
performance, and value (Maditinos, Chatzoudes, Tsairidis, & Theriou, 2011; Shih, Chang, & Lin,
2010). Both explicit knowledge and facit knowledge are considered components of the
intellectual capital, which are essential for directing the enfrepreneurs and their behavior and
aftitude. Hence, ensuring the support of intellectual capital assumes importance for the success
and growth of entrepreneurial enterprises. Because individuals with a high level of knowledge,
skills, and relationships will have more possibility of starting their enterprises (Khan, Arafat, Raushan,
Saleem et al., 2019) and become more successful in managing the business (Davidsson & Honig,
2003). For an enfrepreneur to have an entrepreneurial intention, it generally depends on three
perceptions, i.e., economic opportunity, social, cultural perception, and finally, the individuals'
perception (LINAn, Santos, & Ferndndez, 2011).

Intellectual capital is defined as the group of intangible assets that help the enterprises attain a
competitive advantage, maximize their income and achieve sustainability (Bonfis, 1998, 2001;
Hormiga, Batista-Canino, & Sdnchez-Medina, 2011; Sveiby, 1997). In simple terms, converting
available knowledge, skills, experiences, and qualifications into valuable results yield good results
in the end. It has been classified into different components, making it challenging to select the
appropriate ones.

The confinuous fluctuation in the oil prices in Saudi Arabia leads to a massive deficit in the state
budget and a substantial increase in the unemployment rate that is reaching about 6%. Thus,
there was a need fo switch its policies from depending on oil to other non-oil resources.
Accordingly, the government and other institutions started developing entrepreneurship and the
SMEs sectors as they are critical in developing the economy. Saudi Arabia's government
infroduced the so-called 2030 Saudi vision to fransform from an oil-based economy fo a
knowledge one. The vision included enfrepreneurship development, SMEs' support, digital
innovation, establishing business incubators, supporting start-ups, improving households’ savings,
and other objectives (A. S. Alshebami, 2021; ESCWA, 2020) The 2030 Saudi vision will equip Saudi
individuals with the market's needed education and technical skills (Forbes, 2018). All these
initiatives being dependent upon the knowledge economy will confribute to economic
development, increase the nation's intellectual wealth, and improve people’s lives (World Bank,
1998). The government also established King Abdul-Aziz and his Companions Foundation for
giffedness and Creativity to equip individuals with knowledge and skills to start small enterprises.
Particularly with the availability of about 70% of Saudi with business opportunities and 32% who
have the entrepreneurial intention to create a venture (Bosma & Kelley, 2019).

Saudi Arabia is considered a suitable investment country with rapid growth, a competitive
economy, and a light administrative burden, making it a practical economy for entrepreneurship
and start-ups. However, providing physical support and infrastructures only without improving the
individuals' intellectual sometimes may not produce the desired outcomes. This is to say, Saudi
Arabia, even though it provides a lot of support to the enfrepreneurship and SMEs sector, still needs
to build Saudi enfrepreneurs' intellectual capital as it is considered a significant driver for human
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success. Extant literature about intellectual capital in Saudi Arabia is minimal, and the available
literature reported exciting results. For example, Alshumaimri, Aldridge, and Audretsch (2012) state
individuals with low human capital tend not to start their new businesses. Abdull Rozak and Tobiagi
(2016) also revealed that there are still many questions about intellectual capital and its
performance in Saudi Arabia, which have not been answered. Other studies concentrated on
analyzing the relationship between the infellectual capital and the performance of firms
(Hamdan, 2018) and financial performance (Al-Musalli & Ismail, 2012), and banking performance
(Abdull Razak & Tobiagi, 2016). Furthermore, international studies also concentrated on
intellectual capital and economic performance (Ling, 2013) and innovation performance
(Agostini, Nosella, & Filippini, 2017).

Primarily, the previous literature focused, for example, on the connection between
entrepreneurial education and entrepreneurial intention, has been examined by A. Alshebami,
Al-Jubari, Alyoussef, and Raza (2020). And on identifying entrepreneurship challenges for women
by Danish and Smith (2012). Other studies investigated the role of Islam in enfrepreneurial activities
(Kayed & Hassan, 2010).To elaborate more, encouraging the small enterprises' inception and
identifying the factors contributing fo their establishment assume very significant. For that,
researchers such as (Hayton, 2005; Hormiga et al., 2011; Link & Ruhm, 2011; Musteen & Ahsan,
2013) have attempted to explore the relationship between the role of intellectual capital and
venture success. Others investigated the impact of intellectual capital on creating ventures
(Matricano, 2016; Ramos-Rodriguez, Medina-Garrido, & Ruiz-Navarro, 2012). This is to say,
improving the individuals' level of knowledge makes up their intellectual capital, pushing their
capacity toward understanding the surroundings, identifying the available opportunities, applying
their existing experience and skills, and benefiting from them in creating new ventures.
Accordingly, based on the above discussion, it seems interesting to investigate the connection
between Saudi entrepreneurs' intellectual capital and entrepreneurial infention due to ifs
importance and fill the available gap. The organization of the article starts with the introduction
and continues with the theoretical background and hypotheses development. The third section
looks at the methodology of the study, followed by the hypotheses testing part. The sixth section
discusses the study's implications. Finally, the article is concluded with the conclusion and
limitations of the study.

Literature Review and Hypotheses Development

Entrepreneurial Intention

Due to the importance of understanding how individuals behave in particular situations,
parficularly in business establishments, researchers have recently started assessing the key factors
motivating people toward becoming enfrepreneurs. An entrepreneurial intention is a group of
motives that direct the individuals to behave in a certain way towards establishing new enterprises
or venture creation (Shane, Locke, & Collins, 2003). It is also defined as that state of mind which
directs available experience and action for the business concept (Bird, 1988). There have been
many factors and perceptions that generally affect the intention to start a new venture, such as
the individual's perception, the cultural perception, and economic opportunities (Linan et al.,
2011).These three perceptions play a critical role in the venture creation process due to significant
individual interaction aspects. For that, there has been a passion in understanding the propensity
toward enfrepreneurship in the recent period (Ajzen, 1991; Baron, 2004; Bird, 1988; Krueger Jr,
Reilly, & Carsrud, 2000; Lee & Wong, 2004; Matricano, 2016; Shaver & Scoftt, 1992). Accordingly,
this article investigates the role of intellectual capital in predicting entrepreneurs' entrepreneurial
intention in Saudi Arabia.

Networking (Relationship with other Entrepreneurs).

Availability of resources, knowledge, skills, and other factors guide entrepreneurs to start their
ventures. According to the role theory, other aspects such as knowing entrepreneurs and having
networking with experienced individuals will also increase the knowledge and information of
enfrepreneurs about enterprises' establishment and entrepreneurial intention. Social capital also
supports this, emphasizing the necessity to benefit from the available social structure, membership,
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and networks (Lin, Ensel, & Vaughn, 1981). Entrepreneurs who receive support from their social
networks such as community, family, and organizational relationships are expected to benefit
from their education, experience, and financial capital (Coleman, 1988; Loury, 1987).

Individuals with solid networking existing entrepreneurs will receive the appropriate business plan,
essential information, and resources for starting their ventures (Larson & Starr, 1993). It will also link
them with other entrepreneurs who might be of interest and benefit for the new experience
(Ramos-Rodriguez et al., 2012). People who possess human capital are expected to have more
entrepreneurial activities (Davidsson & Honig, 2003). Since individuals reside in cultures, thus culture
should encourage risk-taking, value creativity, and reward entrepreneurship by allowing
individuals with these features to communicate readily with each other and provide them with
the resources they need to move forward for their ideas (Khorsheed, 2015). Therefore, from the
above review, it could be concluded that there assumes essential to investigate the relationship
between networking and enfrepreneurial intention, for that, the following hypothesisis developed:
HI1. There is a positive connection between networking and the entrepreneurial intention of
entrepreneurs in Saudi Arabia.

Opportunities Recognition

Individuals require motivation tfo look around and start thinking and grabbing available
opportunities. An environment surrounded by business opportunities easily idenfified by
entrepreneurs allows them 1o evaluate their ability positively or negatively toward
enfrepreneurship and the establishment of business ventures (Ajzen, 1991). This is confirmed by the
theory of planned behavior, demonstrating that actions are guided by individuals' aftitudes and
the degree of favorability or un-favorability toward this acfion. The ability to recognize
opportunities encourages individuals to start their enterprises (McMullen & Shepherd, 2006; Shane
et al., 2003), and it also increases the entrepreneurial intention of enfrepreneurs (Khan, Arafat,
Raushan, Saleem, et al., 2019).

Entrepreneurial opportunities exist when an individual can determine a good idea and change it
info the entrepreneurial concept or enhance an existing venture that contributes to a customer,
societal value, and produces enfrepreneurial revenues (Lumpkin & Lichtenstein, 2005). A few
previous studies evaluated the relationship between entrepreneurial intention and opportunity
recognifion (Ardichvili, Cardozo, & Ray, 2003; Herath, 2014). Act of recognition and discovery of
knowledge creation can be used in a business establishment (Alvarez & Barney, 2008; Matricano,
2016). Accordingly, and based on the previous literature and discussion, it is aimed to explore the
relafionship between entrepreneurial intention and the opportunity recognition of Saudi
enfrepreneurs. For that, it is assumed the following hypothesis:

H2. There is a positive relationship between opportunity recognition and the entrepreneurial
intention of entrepreneurs in Saudi Arabia.

Knowledge and Skills

Minimal knowledge and skills are required for an individual to carry out an activity regardless of its
type. According to the human capital theory, available knowledge increases individuals'
cognitive abilities, ultimately leading to more potential income-generating activities (Becker,
2009). People with high knowledge and skills will tfrace available entrepreneurial opportunities
better than those with insufficient knowledge and skills. Learning can be attained through various
formal and informal sources such as schools, universities, job experience, and others (Becker,
2009). Experience can generate more skills and knowledge for the individuals that will likely
increase individuals' entrepreneurial intention (Ucbasaran, Wright, & Westhead, 2003). However,
special education does not always mean that a person will have entrepreneurial abilities (Murphy,
Shleifer, & Vishny, 1991). Examining the connection between an individual's knowledge and skills
and enfrepreneurial intention is interesting since previous studies (Khan, Arafat, Raushan, Khan et
al., 2019) revealed a positive relationship. Therefore, the study investigates whether the knowledge
and skills predict the enfrepreneurial intention of the entfrepreneurs in Saudi Arabia or not. Hence,
the following hypothesis is assumed:

H3: There is a positive connection between knowledge and skills and the entrepreneurial intention
of enfrepreneurs in Saudi Arabia.
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Owning and managing Enterprises

Having adequate theoretical knowledge about particular activity assumes importance, but
obtaining practical experience and fraining assume more significance in guiding an individual's
atftitude and behavior toward action. Managerial experiences are crucial in encouraging
entrepreneurial intention (Robinson & Sexton, 1994) and establishing nascent enterprises
(Davidsson & Honig, 2003). Experienced individuals recognize available economic and business
opportunities better than others (Cooper & Park, 2008; Markman & Baron, 2003; Phillips & Pugh,
2015; Shane et al., 2003; Westhead, Ucbasaran, & Wright, 2005) and ultimately have the good
entrepreneurial intention (Khan, Arafaf, Raushan, Khan, et al., 2019). Individuals owning an
entferprise or any business may have the ability to generate ideas for the company through their
previous experiences (Alsos & Kaikkonen, 2004), resulting in the desire to start a venture with high
confidence and support knowledge and experiences resulting in risk reduction. Therefore, and
from the above review, it is understood that the availability of expertise and experience may
increase individuals' enfrepreneurial intention. Hence, it seems interesting to investigate the effect
of infellectual capital represented by knowledge and expertise on Saudi entrepreneurs'
entrepreneurial intention. Accordingly, the following hypothesis is formulated:

H4: There is a positive relafionship between owning and managing an enterprise and
entrepreneurs' enfrepreneurial intention in Saudi Arabia.

Methodology

The Study Model

Intellectual Capital
Networking
Opportunities Recognition —
- Knowledge and Skills )

- Owning & Managing enterprises \\
/
__,.-"//

Entrepreneurial
Intention

Demographics
- Age
- Gender =
- Education

Figure 1: Hypothesized Model
Source: Author's elaboration

Figure 1 shows the study model that examines the effect of Intellectual Capital represented by
entrepreneurial opportunities, knowledge & skills, networking with other entrepreneurs, and
owning and managing an enterprise. It also shows a few selected control variables, i.e., age,
gender, and education level, to support the relationship.

Measures of the Study

The study employed the secondary data provided by the General Entrepreneurship Monitor
(GEM) in 2016. A cross-sectional data was gathered by the General Adult Population Survey (APS)
for 4053 respondents. The survey contains a considerable number of questions from which we
selected the study measures.

Data Analysis & Hypotheses Testing

The study explored the effect of intellectual capital on entrepreneurs’ entrepreneurial intention in
Saudi Arabia. Accordingly, it employed the binominal logistic regression to analyze the results
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being the most suitable tool.

Description of Constructs

Table 1
Description of the constructs of the study
Dependent variables Description
Are you, alone or with others, currently frying to
. . start a new business, including any self- If yes =1
Entrepreneurial Intention . .
employment or selling any goods or services to No =0
others?
Independent Variables
Knowledge of people who had business in the If yes =1
past two years. No=0
Perception of business opportunities for starting a If yes =1
Intellectual Capital business. No =0
Perception of obtaining knowledge and skill If yes=1
required for starting a new business. No=0
Previous ownership and business management If yes =1
experience. No=0
Control Variables
Gender Gender IOl = s
Female =2
Age Age of Respondents Birth Year
There are 5 categories for education:
0 =None, 1 =Some secondary education, Logistic Regression
Education 2 = secondary degree, 3 post-secondary category Reference
education, will be none.

4 = University Bachelor or higher

Source: Primary Data

Table 1 demonstrates the description of the study variables, i.e., dependent variable
(entrepreneurial intention), independent variable (intellectual capital), and control variables
(age, gender, and education.

Descriptive Statistics of the Study Data

Table 2 demonstrates the study variables representing the independent and dependent variables
in addition fo the control variables. The table shows that 72% of respondents personally know some
people who started a business in the past two years, which might support them in starting their
venture. It also disclosed that 82% of the respondents see good opportunities for starting a business
in the area where they live, confirming the availability of a good business environment in Saudi
Arabia. The table also shows that about 71% of the same respondents have the knowledge, skill,
and experience required fo start a new business indicating a high level of confidence the
respondents have in themselves. However, regarding having business experience in selling or
management, the result showed that only about 4% of the respondents revealed their ability to
manage or sell products and services to others, emphasizing the need to provide necessary
fraining and experiences for them. The table concludes that about 13% of the respondents expect
to start their enterprises or start selling any products or services to others to ensure employment for
themselves. At last, the average age of the respondents is 35 years which is a bit young society.

Table 2
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The Descriptive Statistics

N Minimum  Maximum Mean Std. Deviation

Do you know someone
personally who started a
business in the past two s ¢ ] 72 =l
yearse
In the next six months, will
there bfe good o_pport_unmes 3807 0 : 89 2386
for starting a business in the
area where you live?
Do you have the
IeEeise, B4l ele 3884 0 ] 71 455
experience required to start
a new business?
Are you, alone or with
others, currently the owner
of a business you help 4049 0 : 04 205
manage, self-employed, or
selling any goods or services
fo others?
Are you, alone or with
others, currently frying to
§’ror’r anew business, 4041 0 : 13 341
including any self-
employment or selling any
goods or services to others?
Gender 4053 1 2 1.45 A497
Age 4049 18 64 35.06 10.641
Educational Level 3988 0 6 3.13 1.399
Valid N (listwise) 3577
Source: Primary Data
Hypotheses Testing and Discussion
Table 3
Logistic Regression (DV= Enfrepreneurial Intention)

B SE. Wald df Sig. Exp(B)
Networking. .628 .148 17.890 1 .000 1.873
Opportunities 695 196 12.600 1 000 2003
Recognition.
Knowledge & Skills. 733 149 24.224 1 .000 2.081
Owning & Managing -.082 239 118 1 731 921
Enterprises.
Educational Level: 13.318 4 010
- Some Secondary .960 410 5.492 1 019 2.612
- Secondary .303 365 .689 1 407 1.354
- Post-Secondary 165 373 195 1 .659 1.179
- Graduate .382 .368 1.079 1 299 1.466
Gender. 113 .103 1.185 1 276 1.119
Age. -.015 .005 9.226 1 .002 .985
Constant -3.508 476 54.365 1 .000 .030

Source: Primary Data

Table 3 demonstrates the binominal logistic regression result that attempted to explore the
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relationship between selected items of intellectual capital and Saudi Arabia entrepreneurs'
entrepreneurial intention. The analysis results are summarized as below:

The first hypothesis that attempted to investigate the effect of networking on entrepreneurs'
enfrepreneurial intention in Saudi Arabia is proved significant (p < 0.01). The result showed that
having a relationship with existing entrepreneurs increases the probability of becoming
entrepreneurs by 1.8 times. This finding is in line with (Ahmad & Xavier, 2012; Fernandez, Linan, &
Santos, 2009; Honjo, 2015; Khan, Arafat, Raushan, Khan, ef al., 2019; Linan et al., 2011). Other
studies, i.e., Mancilla and Amords (2015); Matricano (2016); Pathak, Laplume, and Xavier-Oliveira
(2015); Puriwat and Tripopsakul (2015); Ramos-Rodriguez et al. (2012) are also in line with the
findings of the study.

The second hypothesis focused on exploring the impact of opportunities recognition on
entrepreneurs' enfrepreneurial intention in Saudi Arabia is proved significant (p <0.01). The findings
reported that opportunities recognition increases the probability of becoming entrepreneurs and
starting enterprises two times more than other individuals. The result coincides with (Ahmad &
Xavier, 2012; Ferndndez et al., 2009; Honjo, 2015; Khan, Arafat, Raushan, Khan, et al., 2019; Lindn
et al., 2011). Other research also support the findings of our study, such as Nishimura and Tristan
(2011); Pathak et al. (2015); Puriwat and Tripopsakul (2015); Ramos-Rodriguez et al. (2012); Vidal-
Suné and Lépez-Panisello (2013).

The third hypothesis investigated the effect of knowledge and skills on entrepreneurs'
entrepreneurial intention in Saudi Arabia, and it is also proved significant with (p < 0.01). The
findings reported that those individuals with a higher level of knowledge and skills might have the
possibility of becoming entfrepreneurs by two times more than other people without knowledge
and skills. The result coincides with Ahmad and Xavier (2012); Ferndndez et al. (2009); Guzmdan-
Alfonso and Guzmdn-Cuevas (2012); Honjo (2015); Lindn et al. (2011); Matricano (2016); Nishimura
and Tristdn (2011); Pathak et al. (2015); Puriwat and Tripopsakul (2015); Vidal-Suné and Lopez-
Panisello (2013).

The fourth hypothesis analyzed the relationship between enterprises’ management level,
ownership, and entrepreneurial intention. This result is not in line with previous findings (Mickiewicz,
Stephan, & Shami, 2021; Ramos-Rodriguez et al., 2012). This surprising result might be attributed to
Saudi individuals' poor experience managing enterprises due to high dependence on foreign
workers or some cultural constraints that do not allow individuals to work in specific jolbs and direct
them to government jobs.

Regarding demographics constructs, the education level categories all showed a non-significant
relationship with entrepreneurial intention except for some secondary, which showed a significant
positive relationship (p < 0.05). It confirms that entrepreneurs with secondary education will have
2.6 times the opportunity to become entrepreneurs reporting the highest effect on enfrepreneurial
intenfion among other study variables. On the other hand, age reported a significant negative
connection with entrepreneurial intention (p <0.01). This might be because an increase in age will
reduce the possibility and willingness of individuals to start a business by .985 times. This finding is
confirmed by (Ferndndez et al., 2009). Gender is also reported a non-significant relationship with
entrepreneurship infention (p > 0.05).

Table 4
Omnibus Tests of Model Coefficients
Chi-square df Sig.
Step 132.860 10 .000
Step 1 Block 132.860 10 .000
Model 132.860 10 .000
Model Summary
Step 1 -2 Log likelihood Cox & SnellR Square  Nagelkerke R Square
2710.077¢ .036 066

a. Estimation terminated at iteration number 6 because parameter estimates changed by less
than .001.
Source: Primary Data
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Table 4 shows the result of the omnibus test that indicates the model's acceptability; therefore, if
the omnibus values are lesser than 0.05, it shows that the model is accepted with a good fit. The
result reported that they are all below 0.05, which means there is a good fit for the model.

Table 5
Hosmer and Lemeshow Test
Chi-square df Sig.
10.180 8 253
Source: Primary Data

For confirming the goodness of the fit of the model, the Hosmer and Lemeshow test is conducted.
Table 5 shows that the Hosmer and Lemeshow test's sig value is higher than 0.05, confirming the
model's applicability and fitting.

Implications

Theoretical Implications

The study adds a new conftribution to the available literature about entrepreneurial intention and
intellectual capital in the context of Saudi Arabia. It shows the importance of intellectual capital
in shaping entrepreneurial intention and entrepreneurship development in Saudi Arabia. It is an
additional theoretical conftribution to the minimal literature about intellectual capital in the study's
context. It also provides insight and motivations to other researchers to continue researching the
concept of intellectual capital and other variables related fo entrepreneurship and considering
the findings of this study.

Practical Implications

This study provides an insight to policymakers such as the government of Saudi Arabia, financial
instifutions, universities, technical colleges, private sectors, researchers, and other interested
stakeholders in the field of entrepreneurship and intellectual capital on the significance of
intellectual capital in shaping the enfrepreneurial intention and preparing individuals to become
successful entrepreneurs. The study confirms the positive effect of networking on entrepreneurial
intenfion necessitating policymakers to connect Saudi entrepreneurs with other interested
individuals in starting their venture by providing the necessary conferences, training halls, lectures,
incubators, and different possible ways to deliver required knowledge and skills.

The study also emphasizes the need to provide knowledge and skills necessary for preparing Saudi
individuals to become successful enfrepreneurs and compete with foreign expatriates in the
market by changing individuals' negative mentality and attitude toward specific jobs in society.
Also, universities, colleges, and schools need fo redesign their curriculum fo include
enfrepreneurship and creative thinking subjects compulsory for the students. The government
should also provide a suitable business environment and reduce procedures for starting a business,
particularly the micro and small ones, to encourage entrepreneurs fo have their ones and help
them quickly identify any possible business opportunities. The study shows no effect of experience
in owning or managing a business on entrepreneurial infention. This result is not logically possible;
however, this could be aftributed to the poor experience and knowledge; Saudi entrepreneurs
have to not put more weight onit.

Conclusion

Due to the importance of entrepreneurship and the small and medium enterprises sector,
researchers are eager to investigate the impact of different aspects on entrepreneurship and
people's infention to start their businesses and become successful enfrepreneurs. Intellectual
capital is an essential element in improving individuals' knowledge and working more effectively
and efficiently. It is assumed to play an active role in entrepreneurship development as it provides
individuals with knowledge, skills, relationship, and other necessary features. Therefore, the study
aftempted to explore whether intellectual capital impacts entrepreneurs’ entrepreneurial
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intention in Saudi Arabia, considering a few selected control variables to show their effect. The
study reported intellectual capital's ability in predicting entrepreneurial intention except with the
ownership and management of enterprises. The study recommends establishing fraining centers
and incubators for entrepreneurs to allow them to start their business ventures. Since intellectual
capital, specifically the knowledge, skills, enfrepreneurial opportunities, and networking, all show
a significant positive relationship with entrepreneurship. Schools, colleges, and other educational
instifutions should infroduce enfrepreneurship subjects and training courses in their syllabus to
prepare individuals and their mentality for starting enterprises. Saudi individuals need to be
supported culturally, financially, and technically by providing them the necessary knowledge,
skills, fraining, success stories, and easing the process of starting a business by waving taxes and
other governmental constraints.

Further, there is a need to eliminate a few general societal beliefs, habits, and traditions that hinder
Saudi entrepreneurs from entering the market and compete with foreign expatriates. The private
sector, mainly the financial institutions hand by hand with the government, should provide the
necessary support to the Saudi individuals to start their businesses and provide them with vital
funds and other technical and financial support. The technical and vocational colleges available
in the country also need to update their curriculum to include essential knowledge and skills
capable of advancing individuals with the market's requirements.

Limitations

The study is limited to Saudi Arabia's context only, which may hamper its generality in other areas.
It did not include other variables or any mediation or moderators’ variables while testing the
model. The intellectual capital items are few, and the enfire data depend on single-item
measures.
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