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Abstract

Pro-poor Tourism (PPT) emphasizes sustainability and development issues, particularly the benefits that
can be drawn from these. Again, Micro and Small Enterprises (MSEs) in tourism have been documented
as a remarkable source of employment, and generator of income, which significantly impact the
livelihoods of underprivieged local communities. Even though PPT is documented as a substantial
approach towards reducing poverty, inadequate attention has been given to understanding the
relationship between poor local communities and their challenges while being engaged in fourism MSEs.
This study, therefore, investigates the challenges surmounting the engagement of local communities in
tfourism MSEs to implement the PPT initiative in the context of Bangladesh. A qualitative approach was
adopted to explore the comprehensive information of the study. A total of 25 interviews were conducted
to collect data using a semi-structured in-depth interview. The findings yielded insights into the challenges
faced by poor communities and the process of how to overcome these challenges, such as initial capital
investment, deficiency of technical skills and fourism knowledge, administrative exploitation,
conservativeness of the society, expensive living cost, and the threats posed by seasonality. The
implications for managerial practice and local communities are also discussed.
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Infroduction

Despite the leading purpose of the PPT approach is to enhance the net benefits to the indigent
community, numerous challenges exist in advancing the PPT approach. These challenges include
access of the poor to the market, commercial feasibility, indispensable support from different
stakeholders, and the challenges facing the execution of the approach (C. Ashley, Roe,
Goodwin, Environment, & Development, 2001). Over the past few decades, attention to pro-poor
tourism (Hall, 2007) has been predominantly enhanced in the light of poverty alleviation attempts,
with a comprehensive effort from the respective stakeholders of the tourism industry, by minimizing
the deleterious impacts of tourism (Briedenhann, 2011); Shah, Gupta, and Boyd (2000) report that
the negative impacts of tourism have to be minimized with proper initiatives, which includes
mitigating the increases in living costs at fourism destinations, curbing deforestation for
infrastructural development, and prevention of drug-related violence, prostitution, cultural
dilapidation, snatching, and robberies. They argued that a small tourism enterprise must impact
the indigenous inhabitant in a sustainable way. However, it is difficult fo find the expected
relationships between different enterprises in tourism and the indigent community, especially in
developing nations, because of inequadlity in social and economic perspectives (Fu, Okumus, Wu,
& Koseoglu, 2019; Gascdn, 2015). Meanwhile, these aspects of inequality create a very infricate
setting for the engagement of the impoverished inhabitants in the tourism businesses (Mowforth &
Munt, 1998).

In addition, initial capital is highly essential fo set up a tourism enterprise. This is a significant
challenge for indigent people to surmount, as financial limitations for expanding businesses are
considered a common constfraint in most fourism destinations (P. Chowdhury, 2012; Page et al.,
2017). Likewise, political pressure complicates the participation of members of the indigent
community in tourism-related activities, thereby limiting the implementation of PPT (C. Ashley et
al., 2001; M. K. Hasan & Neela, 2021; F. Islam & Carlsen, 2016). In implementing a pro-poor tourism
approach, itisimperative to overcome the challenges associated with indigent communities and
required to creatfe business linkages so that they can getf involved in fourism enterprises
(Weerasinghe & Madurapperuma, 2020). However, scholars have paid inadequate attention fo
supporting and linking micro and small enterprises with different potential economic sectors and
indigent communities (Zhao, 200?9). Where relevant skills and adequate capacities are required o
engage in fourism MSEs, these are significantly absent in local indigent communities. Only a few
studies have been carried out on poverty alleviation perspectives (Gascdn, 2015; Manwa &
Manwa, 2014; Wasudawan & Ab-Rahim). Hence, it is pertinent to study tourism MSEs to help
indigent communities find their sources of livelihood and advance the PPT inifiative. Rationally, the
current study aims to understand the barriers in engaging micro and small enterprises and identify
its solutions in pro-poor tourism in the context of Bangladesh by addressing the following research
qguestions. These would also be the main conftributions of this study:

1. What are the challenges faced by poor communities which prevent them from getting involved
in fourism MSEs?
2. How can these challenges in implementing the PPT initiative in Bangladesh be mitigated?

Research Background

Pro-poor Tourism (PPT)

The term pro-poor tourism was conceptualized in 1999 by the UK’'s Department for International
Development (DFID) in a report that aimed to improve the livelihoods of the poor through tourism
(Briedenhann, 2011; Harrison, 2021; Saito, Ruhanen, Noakes, & Axelsen, 2018). Since the late 1990s,
PPT approaches have been promoted by only a small cohort of academics and applied by many
aid agencies emphasizing the linking of the poor with tourism enterprises (Espiner, Stewart, &
Lama, 2017; Harrison, 2021).

Pro-poor Tourism is a form of tourism that produces net benefits for the poor by inspiring local
involvement, partnerships, and procurement (Espiner et al., 2017; Gascdédn, 2015). It seeks to
confirm that fourism progression confributes effectively to poverty reduction (Bakker & Messerli,

47




© RIGEO e Review of Infernational Geographical Education 11(8), Spring 2021

2017). In the 1970s, attention in tourism has been growing as a tool for development, particularly
with growing awareness of its significance in alleviating poverty towards the end of the 1990s
(Gascdn, 2015). Since then, it has been rapidly acknowledged as ‘pro-poor tourism' under the
broader perspective of sustainable tourism (Harrison, 2021; Saayman & Giampiccoli, 2016). PPT
strategies seek to unlock opportunities for the poor in terms of economic achievement, livelihood
welfares, and participation in decision-making, apart from being a product or sector of tourism
(C. Ashley et al., 2001; Gascén, 2015; Saito et al., 2018).

Micro and Small Enterprises (MSEs) in Tourism

Micro and small enterprises (MSEs) can be delineated in accordance with staff headcount and
turnover or total annual balance-sheet, which significantly vary among counfries, based on
economic status (Brouder & Eriksson, 2013; Cuervo & Cheong, 2017; Page et al., 2017). Similarly,
various measures can be used to identify the size of a fourism business viz. number of employees,
total salaries and wages paid in a specific period, amount of capital, sales revenues, number of
rooms/beds, provision of facilities like conference, banqueting, and restaurant halls and their
capacities, the existence of ancillary services like swimming pool, car parking, shops, etc. All these
can be listed as significant bases for classification. Among them, the number of employees is the
most widely accepted and used measure (Akbaba, 2012).

Micro and small tourism businesses are well known and accepted globally as a major contributor
to economic development, job creation, innovation, income generation, and fourism
development (Akbaba, 2012; Dias, Patuleiq, Silva, Estévdo, & Gonzdlez-Rodriguez, 2021; K. Hasan,
Abdullah, Islam, & Neela, 2020). In the age of globalization, the role of tourism related to micro
and small enterprises in poverty alleviation is significant (Borden, Coles, & Shaw, 2017; Scheyvens
& Russell, 2012). It is a fact that most of the visitors rely on tourism enterprises, preferably with the
smaller business structure, as these provide customized, quality tourism services. Hence, if micro
and small enterprises of a region operate their businesses collectively for connecting the poorinto
their businesses, the comprehensive impact of such linkages could be substantial.

Tourism MSEs and PPT Progression in Bangladesh

An extensive review of the extant literature indicates that fourism can promote pro-poor
economic growth by enhancing the diversification of local economies and creating opportunities
for micro and small enterprises by offering customized services to the visitors at the destinations
like food, crafts, and guide facilities (Caroline Ashley, Boyd, & Goodwin, 2000; Borden et al., 2017;
Scheyvens & Russell, 2012; Zhao, 2009). Similarly, fourism enterprises like hotels and motels can offer
a market for employment and products of the micro and small enterprises. Akbaba (2012) clarifies
that the tourism industry comprises various businesses that provide different services for tourists. It
includes businesses such as fransportation, accommodation, tour operators, fravel agents, tourism
promotion and advertisement, insurance and finance, food and beverages, entertainment,
nature parks, zoos, special event organizers, translation and guiding services, frading, and so on
and so forth. Furthermore, the tourism business includes the various functions that offer tourists
services, such as accommodation (i.e., homestays, budget hotels, boutique hotels) and the
catering sector; fransportation; food and beverages; entertainment; and other necessities (D.
Chowdhury, Al-Alawi, Syzdykova, & Abubakirova, 2021; Sajilan, Tehseen, & Adeyinka-Ojo, 2016).

Tourism enterprises in Bangladesh are generally managed by their proprietors with full control of
the business in terms of decision-making and implementation as regards the firm’s activities. A
small tourism business at Cox's Bazar in Bangladesh usually provides employment to the local
people, inspires economic diversity and constancy, propels the region’s progress, and helps
enhance social advancement by confributing to poverty alleviation (M. K. Hasan, S. K. Abdullah,
T. Y. Lew, & M. F. Islam, 201%9b; M. F. Islam, 2012). Hence, it is more beneficial for local suppliers in
the tourism industry when local people own traditional tourism enterprises. This indicates that there
is a higher likelihood of the purchase of local supplies, which eventually enhances the
participation of the poor (Bakker & Messerli, 2017; Briedenhann, 2011; Saito et al., 2018; Shah et
al., 2000). However, the tendency of female participation in tourism MSEs in Bangladesh is minimal
because of the prevailing social aspects in terms of their legal rights, education, economic
independence, empowerment, and equality as well as the roles the woman plays in her family
and society (M. K. Hasan, S. K. Abdullah, T. Y. Lew, & M. F. Islam, 2019¢; F. Islam & Carlsen, 2016;
Paul, Sarkar, & Naznin). Besides, participation by the poor community in tourism MSEs in
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Bangladesh is often viewed as a challenge to them, since infrastructural access is limited and the
cost of living is high at these destinations (F. Islam & Carlsen, 2012). Therefore, it is crucial to
understand the inevitable challenges faced by the indigent inhabitants to parficipate in fourism
MSEs to mitigate the unfavourable issues in view of the enhancement of PPT.

Research Design

The qualitative case study has been chosen as the research approach for this study which is widely
used in tourism research and education (Mao, 2015; Page et al., 2017; Tahir, Khilji, Hussain, &
Hussain, 2016). A set of semi-structured in-depth interviews was undertaken to collect primary data
relating to MSEs in tourism from the different stakeholders at this destination. As the researcher was
unfamiliar with the participants prior to undertaking this research, the snowball sampling
procedure was used (Minichiello, Aroni, & Hays, 2008; Rice, Alquist, Penuliar, Donato, & Price,
2021). Formal letters were sent to the parficipants outlining the main aim of the study to obtain
their approval before arranging the interviews, and each participant was contacted over mobile
phone af least one day prior to the inferview. Finally, a total of 25 interviews were conducted with
tourism stakeholders in relevant MSEs, at which point the interview data reached a saturation
stage. All the interviewed franscripts were used for the final analysis.

Data Analysis

In this study, computer assisted qualitative data analysis software NVivo12 has been applied for
analyzing the collected in-depth interviews. Moreover, the researcher used own analytic rationale
for analysis and interpretation of collected interviews (Rice et al., 2021) for responding the
research questions and meetng the reserch objectives. Admonitory steps were adopted to ensure
frustworthy coding and inferpretation of data in accordance with the clear transcripts. The
franscripts were then sent to the participants for cross-checking after the interviews to ensure the
accuracy of their statements.

Findings and Discussions

The main objective of this study was to understand the challenges confronting the engagement
of MSEs and identify the solutions in PPT in the context of Cox's Bazar beach in Bangladesh. The
study found that the MSEs are commonly operated by the indigent local community at the study
destination. MSEs in tourism-related ventures play a vital role in creating livelihood opportunities
for the poor in comparison with large-scale tourism organizations (M. K. Hasan, S. K. Abdullah, T.-
Y. Lew, & M. F. Islam, 2019a; Scheyvens & Russell, 2012). Large-scale tourism organizations prefer
well-educated employees who are capable of diversified aspects and simultaneously limif
opportunities for the poor who are less educated, uneducated and/or incompetent.
Nevertheless, without increasing the benefits for the poor through tourism activities, the PPT
approach cannot be implemented (Espiner et al., 2017). Tourism MSEs serve as the absolute
platform for the indigent community to explore the opportunities underlying this destination as it is
a less formal type of business and can be effortlessly initiated. However, several challenges need
to be complied with and surmounted for involving MSEs in tourism to ensure PPT by the local
community at this destination. Based on the research findings, the main challenges related to the
tfourism MSEs at this destination are clarified in the following sections along with comparative
discussions with respect to the existing evidence of this area of literature.

Lack of Initial Capital and Financing Support

The initial crisis of capital and subsequent financing support for the tourism MSEs are revealed as
crucial challenges for the indigent community of Cox’s Bazar. Though it does not require a large
amount of money to set up an MSE in the tourism sector, these cannot proceed without a
minimum amount of investment. The findings show that local people struggle against poverty;
hence, initial capital collection is hardly possible for these members of the community. According
to the government report of the Bangladesh Bureau of Statistics Monetary , as this is a poverty-
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stricken area of Bangladesh, it is beyond their financial capability to manage initial capital for
launching a business. Consequently, they also seek engagement options in the tourism MSEs,
either as a salesman or initially as a worker. Afterwards, they gain more experience and can set
up fourism businesses for themselves. A tourism MSE operator at Cox’s Bazar said:

To start such a business, we need a minimal amount of money as capital. However, | did not have
sufficient capital for this business. Initially, in 2007, | was involved in an MSE as a salesperson. My
primary motivation was to do something independently, thus, | used to save money from my little
income. Even though it was not easy for me, | did it—and now, this is my outlet. (Interview No. 01)

On the other hand, financial support is mandatory to operate a business smoothly regardless of
the size of the enterprise. Proper financing sources for the entrepreneur propel the growth of the
enterprise over time. From the field visits, it was perceived that the entrepreneurs would start a
business with the aim fo provide services to tourists at this destination after a long struggle.
Consequently, they realize the deficiency of financing for shaping the business in accordance
with tourists’ requirements. Since these MSE owners are poor and have limited capabilities, and
lack the backing of financial institutions, NGOs or governmental organizations usually differ to
approve loans for their businesses. Extracts from several parficipants’ statements clearly illustrate
this:

When a tourism MSE owner intends to expand the business, it is required to have loan facility which
is hardly possible for us because of high interest rates. If we get low interest loans from the
government, it would be positive for fourism development. (Interview No. 15 & 17)

The findings from the statements of the key participants revealed that the inadequate initial
capital and financing support for the poor community are critical challenges in tourism MSEs while
implementing the PPT approach at this destination. This finding is quite similar to the existing
literature, which agrees that these factors are a great challenge for small tourism businesses (Dias
et al., 2021; Thomas, Shaw, & Page, 2011; Zhao, 2009). This study confirms that to comply with the
changing demands of the tourists, more amounts of money have to be invested, which leads o
more financing sources being sought by the MSE-owners (Gascén, 2015). Hence, inadequate
initial capital and financing sources for the tourism MSEs are on-going challenges for the local
indigent community at this destination.

To mifigate this crucial problem for the MSEs in tourism, government-owned financial institutions
should play the pivotal role. These institutions might provide micro loans with a minimum interest
rate to the poor entrepreneurs in order to enhance the PPT initiative. Alongside governmental
initiatives, private sector players and existing NGOs can provide more support in this respect by
minimizing the rate of interest of the loans they provide, considering the urgency of the
development of PPT at the Cox’'s Bazar beach destination.

Lack of Technical Skills and Knowledge of Tourism

The lack of technical skills and knowledge of tourism has been revealed to be a crucial challenge
for the indigent community of Cox’s Bazar for getting involved in tourism MSEs. A multi-cultural
community lives in the Cox’s Bazar region of Bangladesh, including fribal communities; most of
them struggle against poverty. These impoverished communities lag well behind in terms of
fulfiling their fundamental needs. It was observed that provisions of education for children were
complicated for them and beyond their financial capability. Consequently, the indigent
inhabitants of this destination remain iliterate and do not have proper knowledge of tourism,
which might prove crucial for reducing poverty. Vocational education is quite suitable for them
as it can place them in the mainstream of society. Unfortunately, there is minimal scope for
technical education in this area too. Since the local community do not have skills in maintaining
a particular MSE, they have to work as subordinate employees in the MSEs for extended periods.
The views of tourism MSE-owners are presented in the following statement:

| have no academic certificates and formal technical knowledge as my parents did not have the
financial capacity to send me to school. From my childhood, | started to work as a hotel boy at
this beach destination and tried fo learn the business. Eventually, I left that job and started out in
the conch products business as a hawker. However, very few government agencies, NGOs,
and/or voluntary tourism organizations offer skill development programmes at this beach
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destination. These are important for the local poor but rather insufficient, given the demand.
(Interview No. 09, 12)

The findings from the participants’ interviews revealed that the limited scope of technical and
vocational education hindered the poor from participating in tourism activities, which makes the
PPT approach questionable. This finding also corroborates the existing literature sources; the lack
of education is a challenge for the indigent to get involved in the tourism business since it is
necessary to deal with diversified tourists at this destination (Briedenhann, 2011; M. K. Hasan, Ismail,
& Islam, 2017; F. Islam & Carlsen, 2016). Meanwhile, Misango and Ongiti (2013) emphasized human
resource development for reducing poverty by considering the advancement of tourism sector
so that it benefits the poor community directly and indirectly. Capacity building of human beings
is necessary to ensure the PPT approach at any cost (Gascon, 2015; Weerasinghe &
Madurapperuma, 2020; Zhoo, 2009) stated that the lack of education and training was a
significant challenge for the indigent when they wanted to be involved in the tourism sector. This
study, therefore, perceived those inadequate technical skills and knowledge of tourism on the
part of the poor community prevails because of alack of vocational fraining opportunities. This is
a significant challenge when they wish to be engaged in tourism MSEs at this destination.

To overcome this obstacle, it is necessary to develop professional fraining opportunities for the
indigentinhabitants who are engaged in tourism MSEs aft this destination. Awareness development
programmes about the benefits of fourism should be organised among the poor communities
through the proper fraining system. Principally, the NGOs should extend more cooperation since
they work at the grassroofs level and can disseminate awareness. In addition, the government
can establish more human resource development institutions focusing on the tourism-related
businesses with a view fo propelling the development of PPT forward at this destinafion.

Political and Administrative Exploitation

From the interviews, it was clear that political and administrative exploitation is a common
phenomenon in Bangladesh. This is one of the most crucial challenges for the indigent community
to operate their businesses. It is also prevalent in various forms at the Cox's Bazar beach
destination. Tourism MSE operators at this destination are often victimized as the mentality of the
locally influential political leaders is to dominate them. These leaders were found to force the MSE
owners to pay subscription fees to run their businesses and compel the business operators fo obey
their instructions. Such illegal demands by the political leaders adversely affect the businesses,
ruining the hopes of the poor. Several tourism MSE operators at the Cox’s Bazar beach said:

Compulsory subscriptfion must be paid by the poor MSE owners during the celebration of different
National Days of Bangladesh, which is something shocking for the community. Though the tourist
police are present here, they cannot take steps against them because of political issues.
Government should effectively monitor this fo stop such practices. (Interview No. 02, 06 & 17)

Moreover, it is evident from the participants’ statements that there are many illegal business
syndicates that are controlled by the members of the political parties and influential businessmen.
As a result, the access of the poor community to the tourism MSEs turns passive, a factor which is
very crucial when the PPT approach is implemented at this destination. Every tender offer related
to MSEs in tourism in this beach destination is won through deception by these influential political
leaders with the collusion of the government agencies, which limits the indigent people’sincomes
and accessibility. Eventually, the indigent community is bound to work under their projects with a
nominal payment despite their potentials and hardships.

Likewise, administrative corruption at Cox’s Bazar beach destination has significantly discouraged
the indigent community from getting involved in the tourism businesses. It was found that it is
mandatory to obtain approval from the authorities to operate any business at this beach
destination. It is also necessary to renew the licence of the business annually by paying the fees
and faxes imposed by the government. Although this process seems straightforward, this study
found that an illegal syndicate in the administrative authority makes it problematic for the poor
community, as they are neither aware nor knowledgeable. Some key informants at Cox’s Bazar
said:
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Administrative corrupfion is severe at this destination. For example, if a phofographer wants to get
permission fo do his work, he may have fo pay BDT 25,000, whereas the government only charges
BDT 5,000 as a fee. This extra money will have fo be paid as a bribe to the syndicate. (Interview
No. 4,7, 17 & 19)

Findings revealed that the local indigent community is compelled to compromise with political
and administrative authorities to get approval for their businesses paying extra charges. Although
extant literature sources recognized political exploitation as a critical challenge for the poor
community to be involved in tourism enterprises (C. Ashley et al., 2001; P. Chowdhury, 2012; F. Islam
& Carlsen, 2016), administrative exploitation towards the poor is yet to be investigated. In this
respect, administrative exploitation and abuses yielded a significant new finding for the PPT
approach that hinders the participation of the poor local community at this destination. However,
fo implement PPT through tourism MSEs, there is no alternative other than including members of
the local indigent community by mitigating social and political exploitation (Caroline Ashley &
Roe, 2002). This study confirms that political and administrative affiliations are highly required to
create scope for the poor, which draws them into the mainstream and enhances the PPT
approach at Cox’s Bazar beach destination. This finding is considered a unique contribution of
this study.

To ameliorate this severe problem, itis necessary to ensure fransparency and honesty in all aspects
relating to tourism MSEs at Cox's Bazar. Local government should be more stringent in maintaining
law and order in the counftry so that the poor can operate their businesses smoothly.

Inadequate Infrastructure Development

From the interviews and field visits, it was apparent that inadequate infrastructure is a great
challenge for the local indigent community while operating tourism MSEs at the Cox’s Bazar
beach destination. At this destination, the basic communication systems, constructions, electricity,
gas supplies, and pure water supplies are beyond their reach, but these are highly necessary to
operate an MSE in the tourism-related business. Unfortunately, at the Cox's Bazar beach
destination, these facilities are available only fo the large-scale tourism organizations via private
investment since they have greater financial capability. However, it was observed that the
indigent community that operates such tourism MSEs must perforce suffer from these deficiencies,
which impacts negatively on their business. Moreover, MSEs in the tourism sector at Cox's Bazar
are fragmented, which is not favourable for the enterprises as well as for the tourists’ accessibility.
Notably, transportation is quite a problem for tourism stakeholders to comfortably reach the
beach. Although the railway is a popular fransportation mode in terms of safety, time, and cost,
Cox's Bazar is still out of the rail network, which causes difficulties for the indigent community to
parficipate in fourism MSEs at their locality. Key informants stated that insufficient infrastructure at
this destinafion limiting the participation of the poor in fourism MSEs:

and we have minimal permanent shops to operate businesses compared to the number of MSEs.
Most of us can only do business during daylight hours. There is a need fo build a categorized
market. We are out of water supplies and sanitation facilities, which are primary requirements for
any long-term business. (Interview No. 14)

The findings revealed that the lack of infrastructural development is an on-going challenge for the
poor community in operating their businesses at this destination whereby the local indigent people
become unemployed. This finding is similar to the current literature sources, since insufficient
infrastructure is mentioned as the reason why people remain below the poverty line (Kabeer,
2006). Due to the unavailability of the necessary infrastructure, the indigent community is
compelled to leave their urban places, even though this area offers more significant employment
opportunities in terms of tourism MSEs (M. F. Islam, 2012); Kabeer (2006). also stated that business
opportunities are available in the urban areas, but the poor are excluded because of inadequate
infrastructure for their living needs as well as business outlets.

Although a few NGOs, along with the United Nations Development Program (UNDP) and
government units, have endeavoured to boost the infrastructure at this destination, they sfill lag
well behind to ensure accessibility to infrastructure for the poor at an acceptable level.Caroline
Ashley, Roe, and Goodwin suggested that upgraded infrastructure encourages the poor to
participate in fourism-related activities. The government should, therefore, invest more in
developing infrastructure at this destination by prioritizing the accessibility of the poor community;
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also, such infrastructure development should be very structured, as in other tourism-dependent
countries.

Conservative Outlook of the Society

Another challenge for the local poor that was identified, and which curtails their involvement in
tfourism MSEs, is the conservative outlook of the society in Bangladesh. It was found that people
tend to follow strict rules in terms of lifestyle and behavioural patterns regardless of the social class
at this destination. To some extent, Bangladesh is a male-dominated country, where women
hardly involve in work outside of their residences. It is highly applicable in the case of poor
communities, especially those who have no education. In tourism activities, there is great scope
for women’s involvement, which would be vital for reducing poverty at the destination and
conducive forimplementing PPT (Misango & Ongiti, 2013) However, this study found that the social
ties and the negligent attitude towards women in the society create obstacles for implementing
the PPT approach through tourism MSEs at this destination. According to a tourist:

For women in our society, itis a challenge to be engaged in MSEs compared to men as we belong
fo a conservative society that is tied to religious beliefs. In our community, women are neglected,
and we fear to work outside of the home. (Interview No. 23)

Again, when asked whether this mind-set should be changed forimproving tfourism and alleviating
poverty, a local resident and fravel agency service provider replied:

Of course, it should be changed. Our women should be supported to work independently. When
men and women can work together, | think development will be no longer being far off. | believe
there is a lack of counselling and understanding, which are the main barriers to women's direct
involvement in tourism. (Interview No. 05)

On the other hand, at Cox’s Bazar, there are no bars or pubs, massage parlours, or reflexology
outlets, except in a very few five-star hotels, because of social restrictions, although fourists are
highly inferested in such facilities. People come to this beach destination for purposes of
entfertainment. However, tourists have to remain safisfied only with the natural beauty of the
beach, which is the outcome of a conservative approach on the part of the society. The views of
a homestay owner at Cox's Bazar beach are presented in the following statement:

Tourists always look for hard liquor since they wish to enjoy themselves, and international tourists,
in particular, get disappointed when they do not find such services. (Interview No. 10)

The findings revealed that the conservative outlook of the society in Bangladesh is a major
challenge for women to get involved in work, thereby limiting the scope of MSEs in tourism. This
finding agrees with literature sources that tourism MSEs is an effective option for women'’s
involvement compared with other sectors of business (Caroline Ashley et al., 2000; Zhao, 2009).
However, women are neglected and undervalued at work, although the government of
Bangladesh emphasizes equal opportunities (M. K. Hasan & Neela, 2021; RAHAMAN, LUNA, MITE,
ISLAM, & WAFIK, 2021). This research showed that the participation of women in the tourism MSEs
enhances the PPT strategy by giving benefits to the poor.

On the other hand, allowing entertainment facilities, e.g., bars and massage parlours for fourists,
is the need of the hour, as it creates job opportunities for the poor (Mao, 2015). Unfortunately, at
Cox’s Bazar beach destination, such opportunities are prohibited, which demotivates tourists and
limits the scope of tourism MSEs. Consequently, the scope for the involvement of poor people in
tourism MSEs is shrinking. Notably, domestic tourists prefer o visit countries like Malaysia, Thailand,
Nepal, and Bhutan, because such facilities are available there. Similarly, the international tourist
arrival rate remains static, and Bangladesh is losing an opportunity to earn foreign currency. This is
a new finding and a new conftribution to the PPT approach, showing the obstacles that are
created, and prevent the poor from capitalizing on the benefits of the tourism MSEs. The existing
literature focuses only on the employability of women in fourism enterprises. Sfill, it is yet to
investigate the effects of the narrow viewpoint of the society that restrains their participation in
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tourism activities (Misango & Ongiti, 2013; Wasudawan & Ab-Rahim; Zhao, 2009). This study found
that the conservative approach of the society not only restrains women's participation in tourism
MSEs but also shrinks the scope of a new business opportunity, which discourages tourists from
visiting this destination. Thus, it is a significant challenge for the indigent community to get involved
in tourism MSEs and in advancing the PPT approach.

To overcome this challenge, it is essential to enhance social respect towards each other and, at
the same time, disseminate information about the necessity of the participation of both men and
women in tourism enterprises. Besides, to attract international tourists to earn foreign currency, it is
necessary fo ensure the facilities they expect are available, even to a limited extent—after taking
the culture of the country into consideration.

High Cost of Living

The high cost of living at this tourism destination is a vital challenge for the local poor to become
involved in tfourism MSEs. A micro-enterprise owner [Inferview No. 04] stated that since there is a
lack of infrastructural development in Cox’s Bazar in terms of transportation, it is difficult fo stay
outside the tourism destination for both the fourism MSE owners and their employees. Apart from
several benefits for this beach tourism destination, there are also some deleterious effects, such as
higher living expenses compared to the non-tourism-based areas. One of the significant
challenges for the local indigent community is to pay the higher prices of essential commodities
aft this destination. According to a resident allied with the voluntary tourism organization TOAC:

Owing to the tourism destination, our costs of living are high compared to other parts of
Bangladesh. Regardless of the financial condition of a person, we must pay more for the same
product, and accept the increased price. (Interview No. 17)

Despite numerous benefits from tourism destinations for the poor community, the high costs of
essential commodities are a big challenge. However, when asked about the impacts of, and
remedies for, high living costs for the poor owners of MSEs and associated people, a local
parficipant commented:

Eventually, high living costs are sometimes considered a reason why poor people move out from
this destination. If the authorities enforce a rule so that the local community can get products at
a reasonable price, it would be lifesaving for us. (Interview No. 22)

The findings show that the high costs of living at Cox's Bazar are crifical for the tourism MSE owners
and employees as well, which leads to the exclusion of the poor from tourism activities. This finding
appears to corroborate the current literature sources that the high living costs at the destination
erodes the benefits of tourism for the poor (K. Hasan et al., 2020; M. F. Islam, 2012). This view is also
consistent with Tao (2018) and Saito et al. (2018) that the increased prices of essential commodities
at the tourism destination limits the perceived benefits for the poor and impedes the smooth
implementation of the PPT approach. To implement the PPT initiafive, it is vital fo ensure net
benefits for those members of the indigent community who are associated with tourism activities
(Manwa & Manwa, 2014; Tolkach, Peariman, & King, 2012). Simultaneously, this study found that
the high cost of living to some extent demotivates the inclusion of the poor in tourism MSEs,
particularly those who stay close to this beach location.

Threat of Seasonality

Though Bangladesh is a land of six seasons, owing to climate change, there have been four
seasons in recent years. The monsoon is considered a critical challenge for the poor community
at the Cox’s Bazar beach destination, especially for those who are dependent on tourism
activities. Interviewing a local fransport service provider [Interview No. 19], this study found that
during the monsoon period, tourists are reluctant o visit because of the inclement weather. There
is a fourist aftraction named Saint Martin’s Island at the south of Cox’s Bazar beach. It is accessible
only via the sea. Unfortunately, in the rainy season, shipping services are closed because of the
choppy sea waves, which significantly reduce the flow of tourists. A local resident [Interview No.
22] stated that most business outlets are compelled to close during the monsoon period from May
to August every year. The poor community has to struggle during this period since its members are
involved in tourism businesses and, to some extent, are unable to get involved in other types of
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work. A local tfransport service provider stated:

We cannot be active round the year because of the monsoon period. Practically speaking, it is
difficult for the poor MSE owners like me to survive, as tourists do not come. Meanwhile, we cannot
pay our employees as our income falls sharply. The authorifies should establish more exciting
options for the tourists. (Inferview No. 02)

Along with the effects of seasonality, natural calamities are expected because of the
geographical location of this destination. Very often, the poor are affected by such incidents,
since they are entirely dependent on tourism MSEs, either as owners or as workers. A participant
said:

As they live in the coastal area, natural calamities are common, and the number of fourists drops
significantly at this destination. Consequently, they become unemployed, which impacts their life,
and they must live hand to mouth. (Interview No. 21)

The findings show that the threat of seasonality and natural calamities significantly appears as a
challenge to the poor at Cox's Bazar. The people who are connected to various tourism MSEs are
greatly affected for this reason at this destination. As these people cannot go in for other types of
work during such periods, tfurn them unemployed in these crucial periods. This study has provided
empirical evidence to show that the threat of seasonality discourages tourists from visiting this
place during the monsoon. Consequently, the local indigent community is compelled to close
their fourism MSEs and become unemployed. Though tourism MSEs appear to provide
employment opportunities for the poor community at this destination (M. K. Hasan et al., 2019¢;
Hossain, Quaddus, & Shanka, 2013; F. Islam & Carlsen, 2016), seasonal effects demoralize them
and, to some extent, force them to seek other livelihood opfions.

This finding appears fo be a potential contribution to the PPT approach in terms of the challenges
faced by the poor community involved in tourism MSEs at Cox’s Bazar. The existing literature sfill
cannot identfify this crucial issue, which hinders the momentum of the PPT approach through
tourism MSEs (Caroline Ashley & Roe, 2002; Thomas et al., 2011). Though these studies have
highlighted the challenges faced by small tourism businesses, no research has been conducted
yet to investigate the effects of the season that influence visits of tourists to this tourism destination.
However, this study found that in the dull season (i.e., the monsoon period), tourists are reluctant
to visit Cox's Bazar beach. This tendency on the part of the tourists impacts the local indigent
communities, which are entirely dependent on MSEs. Hence, thisis a challenge for the community
associated with tourism MSEs at this destination.

To diminish this issue aft this destination, it is necessary to establish more amusement opportunities
for the tourists so that they can visit this destination round the year. Basically, Cox’s Bazar sfill lacks
entfertainment facilities other than the world longest beach and Saint Martin’s Island. If more
aftractive arrangements are ensured for the tourists, MSE owners could continue their business on
aregular basis. Eventually, the threat posed by seasonality atf this destination could be mitigated,
and the development of PPT would then take place.

Conclusions, Implications, and Future Research Directions

This study intends to explore the challenges faced by tourism MSE owners and the indigent
community, and their solution in the beach tourism sector at Cox's Bazar. The constraints
confronting fourism MSE operators at this destination have a significant impact on the livelihoods
of the local poor. From the managerial point of view, it is essenfial to have a fransparent
knowledge of why indigent communities are involved in tourism MSEs and the challenges they
have to face in respect of this participation, so that the authorities can mitigate these challenges
(Caroline Ashley & Roe, 2002; Borden et al., 2017). Since MSEs in tourism are viewed as a significant
source of employment for the poor in Cox’s Bazar, tourism stakeholders should pay full attention
to support MSEs in view of the PPT approach. Hence, the findings of this study have significant
implications for the Ministry of Civil Aviation and Tourism, Bangladesh Parjatan (Tourism)
Corporation (BPC), Bangladesh Tourism Board as well as the National Tourism Organization (NTO),
Cox’s Bazar Development Authority (CoxDA), NGOs, frade unions of tourism MSEs and
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policymakers in Bangladesh dealing with tourism development.

It was found that these constraints have hampered the implementation of PPT through tourism
MSEs at this destination. Af the same time, the administrative exploitation, the conservative outlook
of the society and the threat of seasonality have appeared as new observations, which are also
considered superior contributions of this study. As such, it can be concluded that the challenges
faced by the tourism MSEs should be taken into consideration by the relevant stakeholders to
mitigate the crisis of the poor in view of the successful implementation of the PPT approach at this
destination.

Apart from adding a new avenue to the existing PPT literature by capitalizihg on tourism MSEs, this
study offers an opportunity to extend the scope for future research. As this study only focused on
the engagement of tourism MSEs in the PPT approach, future research could adopt all fourism
activities that are linked to poor local communities, including the large-scale fourism enterprises.
Besides, future researchers can endeavour to apply the quantitative approach to explore the
significance of the tourism MSEs and stakeholders’ supporting strategy to advance the PPT
approach, which yields net benefits for the local indigent community at the destination being
stfudied.

Disclosure Statement

No potential conflict of interest was reported by the author(s).

References

Akbaba, A. (2012). Understanding small tourism businesses: A perspective from Turkey. Journal of
Hospitality and Tourism Management, 19. doi:https://doi.org/10.1017/jht.2012.1

Ashley, C., Boyd, C., & Goodwin, H. (2000). Pro-poor tourism: Putting poverty at the heart of the
tourism agenda. Retrieved from http://hdl.nandle.net/123456789/444

Ashley, C., & Roe, D. (2002). Making tourism work for the poor: strategies and challenges in
southern Africa. Development Southern Africa, 19(1), 61-82.
doi:https://doi.org/10.1080/03768350220123855

Ashley, C., Roe, D., & Goodwin, H. Pro-Poor Tourism Strategies: Expanding Opportunities for the
Poor. Retrieved from
www.tanzaniagateway.org/docs/Pro Poor Tourism strategies expanding opportunities
for the poor.pdf

Ashley, C., Roe, D., Goodwin, H., Environment, I. I. f., & Development. (2001). Pro-poor Tourism
Strategies: Making Tourism Work for the Poor : a Review of Experience: Overseaqs
Development Instifute. Retrieved from https://books.google.com.pk/books2id=fsqg-

FJNKSkQC.
Bakker, M., & Messerli, H. R. (2017). Inclusive growth versus pro-poor growth: Implications for tourism
development. Tourism and Hospitality Research, 17(4), 384-391.

doi:https://doi.org/10.1177%2F1467358416638919

Borden, D.S., Coles, T., & Shaw, G. (2017). Social marketing, sustainable tourism, and small/medium
size tourism enterprises: Challenges and opportunities for changing guest behaviour.
Journal of Sustainable Tourism, 25(7). 903-920.
doi:https://doi.org/10.1080/09669582.2016.1270952

Briedenhann, J. (2011). The potential of small tourism operators in the promotion of pro-poor
tourism. Journal of Hospitality Marketing & Management, 20(3-4), 484-500.
doi:https://doi.org/10.1080/19368623.2011.562439

Brouder, P., & Eriksson, R. H. (2013). Staying power: What influences micro-firm survival in tourism?@
Tourism Geographies, 15(1), 125-144. doi:https://doi.org/10.1080/14616688.2011.647326

Chowdhury, D., Al-Alawi, A. N., Syzdykova, A., & Abubakirova, A. (2021). Attractiveness and
Difficulties of SMEs in Kazakhstan Economy. Review of Applied Socio-Economic Research,
21(1), 89-98. Retfrieved from https://www.reaser.eu/ojs/0js-3.1.2-
1/index.php/REASER/article/view/76

Chowdhury, P. (2012). A Closure Look to the Challenges of Micro and Small Enterprises in
Bangladesh and Counteractions against the Challenges. Kushagra International
Management Review, 2(2), 18. Retrieved from
https://www.proquest.com/openview/fe8d058f321fé6cObalb4abda82b23e30/12pg-
origsite=gscholar&cbl=2030178

56


https://doi.org/10.1017/jht.2012.1
http://hdl.handle.net/123456789/444
https://doi.org/10.1080/03768350220123855
www.tanzaniagateway.org/docs/Pro_Poor_Tourism_strategies_expanding_opportunities_for_the_poor.pdf
www.tanzaniagateway.org/docs/Pro_Poor_Tourism_strategies_expanding_opportunities_for_the_poor.pdf
https://books.google.com.pk/books?id=fsq-FJnKSkQC
https://books.google.com.pk/books?id=fsq-FJnKSkQC
https://doi.org/10.1177%2F1467358416638919
https://doi.org/10.1080/09669582.2016.1270952
https://doi.org/10.1080/19368623.2011.562439
https://doi.org/10.1080/14616688.2011.647326
https://www.reaser.eu/ojs/ojs-3.1.2-1/index.php/REASER/article/view/76
https://www.reaser.eu/ojs/ojs-3.1.2-1/index.php/REASER/article/view/76
https://www.proquest.com/openview/fe8d058f391f6c0ba1b4abda82b23e30/1?pq-origsite=gscholar&cbl=2030178
https://www.proquest.com/openview/fe8d058f391f6c0ba1b4abda82b23e30/1?pq-origsite=gscholar&cbl=2030178

Rudrendu Ray*, Fidella Nga Huong Tiew, Samuel Folorunso Adeyinka-Ojo, Shital Sohani Chitra, Md. lkbal
Hossain, Sazu Sardar. (2021) Micro and Small Enterprises Engagement in Pro-poor Tourism: Challenges and
Solutions

Cuervo, J. C., & Cheong, K. U. (2017). Protecting the survival of local SMEs during rapid fourism
growth: ongoing lessons from Macao. Worldwide Hospitality and Tourism Themes, 316-334.
doi:https://doi.org/10.1108/WHATT-02-2017-0009

Dias, A., Patuleia, M., Silva, R., Estévdo, J., & Gonzdlez-Rodriguez, M. R. (2021). Post-pandemic
recovery strategies: revitalizing lifestyle entrepreneurship. Journal of Policy Research in
Tourism, Leisure and Events, 1-18. doi:https://doi.org/10.1080/19407963.2021.1892124

Espiner, S., Stewart, E. J., & Lama, L. T. (2017). Assessing the effectiveness of ‘Appreciative
Inquiry’ (Al) in Nepali pro-poor tourism (PPT) development processes. Tourism Planning &
Development, 14(3), 369-388. doi:https://doi.org/10.1080/21568316.2016.1243148

Fu, H., Okumus, F., Wu, K., & Kdseoglu, M. A. (2019). The enfrepreneurship research in hospitality
and tourism. International Journal of Hospitality Management, 78, 1-12.
doi:https://doi.org/10.1016/].ijhm.2018.10.005

Gascdédn, J. (2015). Pro-poor tourism as a strategy to fight rural poverty: A critique. Journal of
Agrarian Change, 15(4), 499-518. doi:https://doi.org/10.1111/joac.12087

Hall, C. M. (2007). 1. Editorial Pro-Poor Tourism: Do ‘Tourism Exchanges Benefit Primarily the
Countries of the South’'? Pro-poor Tourism: Who Benefitse (pp. 1-8): Channel View
Publications. doi:https://doi.org/10.21832/9781845410766-001

Harrison, D. (2021). Lao tourism and poverty alleviation: community-based tourism and the private
sector [co-authored with Stephen schipani]. Tourism, fradition and culture: a reflection on
their role in development, 132-161. doi:10.1079/9781789245899.0132

Hasan, K., Abdullah, S. K., Islam, F., & Neela, N. M. (2020). An integrated model for examining
fourists’ revisit infention to beach tfourism destinations. Journal of Quality Assurance in
Hospitality & Tourism, 21(6), 716-737. doi:https://doi.org/10.1080/1528008X.2020.1740134

Hasan, M. K., Abdullah, S. K., Lew, T.-Y., & Islam, M. F. (2019qa). Tourists' satisfaction and destination
loyalty: a case study on Cox's Bazar beach of Bangladesh. International Journal of Leisure
and Tourism Marketing, 6(3-4), 174-193. Retrieved from
https://www.inderscienceonline.com/doi/abs/10.1504/1JLTM.2019.103542

Hasan, M. K., Abdullah, S. K., Lew, T. Y., & Islam, M. F. (2019b). The antecedents of tourist attitudes
to revisit and revisit intentions for coastal tourism. International Journal of Culture, Tourism
and Hospitality Research, 218-234. doi:https://doi.org/10.1108/IJCTHR-11-2018-0151

Hasan, M. K., Abdullah, S. K., Lew, T. Y., & Islam, M. F. (2019c). Determining factors of tourists’ loyalty
fo beach fourism destinations: a structural model. Asia Pacific Journal of Marketing and
Logistics, 169-187. doi:https://doi.org/10.1108/APJML-08-2018-0334

Hasan, M. K., Ismail, A.R., & Islkam, M. F. (2017). Tourist risk perceptions and revisit intention: A criticall
review of literature. Cogent Business & Management, 4(1), 1412874.
doi:https://doi.org/10.1080/23311975.2017.1412874

Hasan, M. K., & Neela, N. M. (2021). Adventure ftourists' electronic word-of-mouth (e-WOM)
intention: The effect of water-based adventure experience, grandiose narcissism, and self-
presentation. Tourism and Hospitality Research, 326.
doi:https://doi.org/10.1177%2F14673584211026326

Hossain, M. E., Quaddus, M., & Shanka, T. (2013). A field study of factors and variables regarding
tour destination loyalty of Cox's Bazar in Bangladesh. Tourism Analysis, 18(4), 429-442.
doi:https://doi.org/10.3727/108354213X13736372326037

Islam, F., & Carlsen, J. (2012). Tourism in rural Bangladesh: Unlocking opportunities for poverty
alleviation? Tourism Recreation Research, 37(1), 37-45.
doi:https://doi.org/10.1080/02508281.2012.11081686

Islam, F., & Carlsen, J. (2016). Indigenous communities, tourism development and extreme poverty
alleviation in rural Bangladesh. Tourism Economics, 22(3). 645-654.
doi:https://doi.org/10.5367%2Fte.2014.0456

Islam, M. F. (2012). An investigation info the relationship between tourism development and
exfreme poverty alleviation in rural Bangladesh. Curtin University. Retrieved from
hitp://hdl.handle.net/20.500.11937/70465

Kabeer, N. (2006). Social Exclusion and the MDGs: The Challenge of ‘Durable Inequalities’ in the
Asia  Region. Institute of Development  Studies Bulletin,  37(3), 64-78.
doi:https://doi.org/10.1111/}.1759-5436.2006.100270.x

Manwa, H., & Manwa, F. (2014). Poverty alleviation through pro-poor tourism: The role of Botswana
forest reserves. Sustainability, 6(%), 5697-5713. doi:https://doi.org/10.3390/su6095697

57



https://doi.org/10.1108/WHATT-02-2017-0009
https://doi.org/10.1080/19407963.2021.1892124
https://doi.org/10.1080/21568316.2016.1243148
https://doi.org/10.1016/j.ijhm.2018.10.005
https://doi.org/10.1111/joac.12087
https://doi.org/10.21832/9781845410766-001
https://doi.org/10.1080/1528008X.2020.1740134
https://www.inderscienceonline.com/doi/abs/10.1504/IJLTM.2019.103542
https://doi.org/10.1108/IJCTHR-11-2018-0151
https://doi.org/10.1108/APJML-08-2018-0334
https://doi.org/10.1080/23311975.2017.1412874
https://doi.org/10.1177%2F14673584211026326
https://doi.org/10.3727/108354213X13736372326037
https://doi.org/10.1080/02508281.2012.11081686
https://doi.org/10.5367%2Fte.2014.0456
http://hdl.handle.net/20.500.11937/70465
https://doi.org/10.1111/j.1759-5436.2006.tb00270.x
https://doi.org/10.3390/su6095697

© RIGEO e Review of International Geographical Education 11(8), Spring 2021

Mao, N. (2015). The role of fourism in poverty reduction: a case study of Siem Reap-Angkor region,
Cambodia. Victoria University. Retrieved from https://vuir.vu.edu.au/id/eprint/31020

Minichiello, V., Aroni, R., & Hays, T. (2008). In-depth Interviewing: Principles, Techniques, Analysis.
Refrieved from  htips://research.monash.edu/en/publications/in-depth-interviewing-
principles-techniques-analysis

Misango, S. B., & Ongifi, O. K. (2013). Do Women Entrepreneurs Play a Role in Reducing Poverty?
A Case in Kenya. Retrieved from http://www.irmbrjournal.com/papers/1364193554.pdf

Monetary, M. 1993 SNA 1993 System of National Accounts ABD Accounts & Budgeting
Department, BB BB Bangladesh Bank BBS Bangladesh Bureau of Statistics BPM5 Balance of
Payments Statistics Manual. doi:https://doi.org/10.5089/9781451804188.002

Mowforth, M., & Munt, I. (1998). Tourism and sustainability: new tourismin the Third World. Retrieved
from https://agris.fao.org/agris-search/search.do2recordlD=GB1997035186

Page, S. J., Hartwell, H., Johns, N., Fyall, A., Ladkin, A., & Hemingway, A. (2017). Case study:
Wellness, fourism and small business development in a UK coastal resort: Public
engagement in practice. Tourism Management, 60, 466-477.
doi:https://doi.org/10.1016/j.tourman.2016.12.014

Paul, G. K., Sarkar, D. C., & Naznin, S. Present situation of women empowerment in Bangladesh.
31-38. Retrieved from https://ijmsi.org/Papers/Volume.4.Issue.8/H040803138.pdf

RAHAMAN, M. A., LUNA, K. F., MITE, S., ISLAM, M., & WAFIK, H. (2021). The Effect of Entrepreneurial
Orientation, Market Orientation and Gender on Business Performance: An Empirical Study
of SMEs in Bangladesh. The Journal of Asian Finance, Economics and Business, 8(6), 741-
746. doi:https://doi.org/10.13106/jafeb.2021.vol8.n06.0741

Rice, L., Alquist, J. L., Penuliar, M., Donato, F. V., & Price, M. M. (2021). Engaging students in a
research methods writing lab online. Teaching of Psychology, 48(1), 18-25.
doi:https://doi.org/10.1177%2F0098628320959954

Saayman, M., & Giampiccoli, A. (2016). Community-based and pro-poor tourism: Initial assessment
of their relafion to community development. European Journal of Tourism Research, 12,
145-190. Reftrieved from https://ejtr.vumk.eu/index.php/about/article/view/218

Saito, N., Ruhanen, L., Noakes, S., & Axelsen, M. (2018). Community engagement in pro-poor
tourism initiatives: fact or fallacy? Insights from the inside. Tourism Recreation Research,
43(2), 175-185. doi:https://doi.org/10.1080/02508281.2017.1406566

Sqjilan, S., Tehseen, S., & Adeyinka-Ojo, S. (2016). A Conceptual Framework of the Impact of
Entrepreneurial Competencies on Small and Medium Enterprises Business Performance in
the Malaysian Hospitality and Tourism Industry. Review of Infegrative Business and
Economics Research, 5(2). 47. Retrieved from
https://www.proquest.com/openview/197a2c2e14e7c3bad?12f34b1e7f14b%/12pg-
origsite=gscholar&cbl=2032316

Scheyvens, R., & Russell, M. (2012). Tourism and poverty alleviation in Fiji: Comparing the impacts
of small-and large-scale tourism enterprises. Journal of Sustainable Tourism, 20(3), 417-436.
doi:https://doi.org/10.1080/09669582.2011.629049

Shah, K., Gupta, V., & Boyd, C. (2000). Tourism, the poor and other stakeholders: experience in
Asia. Retrieved from https://agris.faoc.org/agris-
search/search.do?recordID=XF2015044679

Tahir, M., Khilji, B. A., Hussain, S. W., & Hussain, I. (2016). Impact of Punjab Rural Support Program on
Poverty Alleviation: Case study of District Mandi Bahauddin. Business & Economic Review,
8(SE), 53-66. Reftrieved from hitp://bereview.pk/index.php/BER/article/view/125

Tao, S. (2018). Assessing ecotourism using pro-poor tourism principles: The case of Sraepok Willdlife
Sanctuary, Cambodia. Auckland University of Technology. Retrieved from
http://hdl.handle.net/10292/11764

Thomas, R., Shaw, G., & Page, S. J. (2011). Understanding small firms in fourism: A perspective on
research  trends and challenges. Tourism  Management,  32(5), 963-976.
doi:https://doi.org/10.1016/j.tourman.2011.02.003

Tolkach, D., Peariman, M., & King, B. (2012). Key implementation factors in pro-poor tourism.
Tourism Recreation Research, 37(1). 3-13.
doi:https://doi.org/10.1080/02508281.2012.11081683

Wasudawan, K., & Ab-Rahim, R. Pro-Poor Tourism and Poverty Alleviation in Sarawak. Retrieved
from
https://scholar.google.com/scholarecluster=17894832877591581354&hl=en&as sdt=0,5

Weerasinghe, D., & Madurapperuma, M. (2020). Nurturing Tourism Entrepreneurs with the Flavors

58



https://vuir.vu.edu.au/id/eprint/31020
https://research.monash.edu/en/publications/in-depth-interviewing-principles-techniques-analysis
https://research.monash.edu/en/publications/in-depth-interviewing-principles-techniques-analysis
http://www.irmbrjournal.com/papers/1364193554.pdf
https://doi.org/10.5089/9781451804188.002
https://agris.fao.org/agris-search/search.do?recordID=GB1997035186
https://doi.org/10.1016/j.tourman.2016.12.014
https://ijmsi.org/Papers/Volume.4.Issue.8/H040803138.pdf
https://doi.org/10.13106/jafeb.2021.vol8.no6.0741
https://doi.org/10.1177%2F0098628320959954
https://ejtr.vumk.eu/index.php/about/article/view/218
https://doi.org/10.1080/02508281.2017.1406566
https://www.proquest.com/openview/197a2c2e14e7c3bad912f34b1e7f14b9/1?pq-origsite=gscholar&cbl=2032316
https://www.proquest.com/openview/197a2c2e14e7c3bad912f34b1e7f14b9/1?pq-origsite=gscholar&cbl=2032316
https://doi.org/10.1080/09669582.2011.629049
https://agris.fao.org/agris-search/search.do?recordID=XF2015044679
https://agris.fao.org/agris-search/search.do?recordID=XF2015044679
http://bereview.pk/index.php/BER/article/view/125
http://hdl.handle.net/10292/11764
https://doi.org/10.1016/j.tourman.2011.02.003
https://doi.org/10.1080/02508281.2012.11081683
https://scholar.google.com/scholar?cluster=17894832877591581354&hl=en&as_sdt=0,5

Rudrendu Ray*, Fidella Nga Huong Tiew, Samuel Folorunso Adeyinka-Ojo, Shital Sohani Chitra, Md. lkbal
Hossain, Sazu Sardar. (2021) Micro and Small Enterprises Engagement in Pro-poor Tourism: Challenges and
Solutions

of Affiliation Motive. Journal of Management and Tourism Research (JMTR), 60. Retrieved
from
https://www.researchgate.net/publication/349310270 Journal of Management and To
urism Research JMIR

Zhao, W. (2009). The nature and roles of small tourism businesses in poverty alleviation: Evidence
from Guangxi, China. Asia Pacific Journal of Tourism Research, 14(2), 169-182.
doi:https://doi.org/10.1080/10941660902847229

59



https://www.researchgate.net/publication/349310270_Journal_of_Management_and_Tourism_Research_JMTR
https://www.researchgate.net/publication/349310270_Journal_of_Management_and_Tourism_Research_JMTR
https://doi.org/10.1080/10941660902847229

